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At a Glance
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A family of 
cannabis brands 

A national 
cannabis retailer

65
Open Stores

as of 11/01/21
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Because well-being is personal, 
we make brands and products to 

fit different preferences and 
lifestyles.

Our real power is in our people 
and our shared commitment to 
giving back to the communities 

that we serve.

A place where 
people come first

Our retail stores prioritize 
educational and explorative 

experiences, shepherded by our 
People Care Specialists.

114
Retail 

Licenses

6 
Consumer 

Product Brands

14 
Distributed to 

14 States

2014 
Founded          

Chicago, IL

3400+
Team members

Nationwide
2021E 

Consensus 
Estimate

(1) 2021E = Bloomberg Consensus Estimates as of March 18, 2021



Established National Presence to 45% of Americans
EXPERIENCE NAVIGATING CHALLENGES AND OPPORTUNITIES AS STATES CONVERT FROM MEDICAL TO ADULT USE

ILLINOIS

Entered: 2015
Adult Use: 2020

2 Manufacturing Facilities
9 Open Retail Stores

$1 Billion
Industry Year 1 Adult Use Sales

Nearly $200 Million                          
collected in tax revenue

Cannabis generated more tax 
revenue than alcohol in                        

February 2021
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Adult use market

A sign of what’s 
to come

Medical market

Source: Collections Remitted to Illinois State Comptroller by Tax Type for FY2020 and FY 2021



Green Thumb Growing For Good
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MISSION: PROMOTE WELL-BEING THROUGH THE POWER OF CANNABIS

At Green Thumb, we believe in the plant’s potential to improve 

health, happiness, and comfort. We do this by investing our 

resources and time to power a profound shift in well-being. 

Through Our Corporate Social Responsibility program “Growing 

for Good” we will be part of the solution to improve the lives of 

individuals and communities that have been negatively 

impacted by the war on drugs. 

We are committed to doing this by harnessing the power of our 

brands, retail experience and diverse team members to raise 

awareness, address social equity challenges, and provide 

sustainable solutions to help build safer, stronger and more 

equitable communities. 



GTI | New York
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Green Thumb New York Overview
“We believe entry into New York is an important milestone as we empower the right to wellness through responsible increased 
access to cannabis and are privileged to serve the people of New York seeking relief and an enhanced quality of life.” CEO Ben 
Kovler

Background

• 2019 – Green Thumb Industries (GTI) acquires Fiorello 
Pharmaceuticals and Fp Wellness New York dispensaries. 

Current Dispensary Locations

• Fp Wellness NYC – Manhattan

• Fp Wellness Rochester – Rochester

• Fp Wellness Halfmoon – Clifton Park

• Fp Wellness Nassau - TBD

Manufacturing

Dispensary

Location TBD
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Direct and Local Impact for Long Beach and 
Nassau County
A Green Thumb dispensary will bring:

Sales Tax Revenue
• 3% retail sales tax directly to the Long 

Beach

• 1% retail sales tax directly to Nassau 
County

Job Opportunities
• 25+ Full Time Jobs

(at full capacity)

Focus on Local Hiring

Investment
• Over $2 million investment in 

our facility and equipment

Community
• First Day Sales donation

• Community focused initiatives 
such as local paid volunteer days, 
donations, and partnerships with 
local organizations.



Enhancing the Community with Upscale Exteriors
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FP Wellness

Halfmoon, NY

RISE

Mundelein - IL

RISE

Lake of the Hills, IL

RISE

Bloomfield, NJ



Making patients comfortable and helping them feel informed is the 
foundation of every store experience.
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Proactive Security & Access Controls 
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CONTROLLED ACCESS & SURVEILLANCE
• Fully recorded, secure ID validation of all 

visitors and contractors

• Limited access to appropriate personnel

• Integrated software monitors and records 
location of personnel and registered guests 
throughout duration of stay

• 24/7 CAMERA SURVEILLANCE

• All products packaged in childproof containers

• Barcoded and labeled with comprehensive content, 
testing and safety warnings for traceability and 
inventory management

• Seed-to-sale traceability from cultivation through 
manufacturing to patient

• Weekly and Monthly Inventory Audit

• Stand-alone building with deep setback
• Absolutely zero on-site consumption
• All employees and registered visitors must be aged 21+

PRODUCT SAFETY + ANTI-DIVERSION

PUBLIC CONSIDERATIONS



Common Concerns

Adult-Use Impact on 
Crime/Safety

Will Youth Rates of Cannabis 
Use Rise?

Regulated cannabis products are tested for quality 
assurance and labelled to disclose information to the 

consumer. 

A licensed cannabis facility is subject to security 
requirements that go above and beyond.

The “gateway” risk is caused by a lack of 
regulated cannabis businesses.

Cannabis is now commonly referred to as an “exit 
drug”. Patients who regularly use the substances 

below report reduction in the use after using 
medical cannabis:

Is cannabis a gateway drug?

Regulated adult-use cannabis operators must verify 
that each purchaser holds a valid government ID 

confirming the purchaser is 21 years of age or older.

In August 2020, the federal Centers for Disease 
Control and Prevention "Youth Risk Behavior Survey" 

announced that lifetime marijuana consumption among 
high school students declined during the peak years of 

state recreational cannabis legalization.Cato Literature Review (Mar 2021) 
found limited or no relationship 

between legalization and:

• Traffic fatalities above existing state trends or national trend
• Decreases in youth IQ
• Significant increases in violent crime

https://www.cato.org/policy-analysis/effect-state-marijuana-
legalizations-2021-update



Community First Dispensary Experience 
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First day of sales to the Bloomfield Youth Aid 
Foundation.

RISE Bloomfield, NJ

Donation Drive for Rescue Animals.

Essence Vegas

Vegas Roots Community Garden.

Essence Vegas



Thank You.
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