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Billy and Janice Crystal stand alongside the Long Beach City Council and City Manager 
Jack Schnirman, announcing the extraordinary donation of $1 million to the City of Long 
Beach Relief effort. Billy also starred in the first ever Long Beach commercial, helping to 
make this one of the most successful summers on record.

City Council President Scott J. Mandel, Council Council Members Fran Adelson, Eileen J. 
Goggin, and Len Torres, City Manager Jack Schnirman, and Judge Roy Tepper joined 
residents to celebrate the reopening of Magnolia Park which underwent an extraordinary 
rebuild on May 19 with the help of Jet Blue, KaBOOM, and more than 100 local volunteers. 

“Just Another DAy in PArADise”
unPreceDenteD MArketing cAMPAign is sPotlight in 
A suMMer of fun, fAMily, AnD fiscAl revitAlizAtion

Check ou t  vis i t longbeachnewyork.com  fo r  an  up- to -da te  l i s t  o f  every th ing  go ing  on  in  the  C i ty !



City CounCil President sCott J. Mandel: 
Fighting For long BeaCh residents and Businesses
In the wake of Superstorm Sandy, this City Council has worked tirelessly to make sure that 
the residents and businesses of Long Beach are not forgotten and are treated fairly by the enti-
ties that are supposed to help us all recover. We have held countless forums with FEMA, New 
York State, the Red Cross, and various other organizations in an effort to provide answers to 
all of our important questions. As a member of President Obama’s Sandy Task Force, I have 
worked with the federal government and testified before the United States Senate on behalf of 
the City, urging the government to provide all of us with the funding we need to rebuild. The 
dollars have not been moving fast enough, and we will continue fighting to push it out to our 
residents and businesses.

When LIPA demanded that beleaguered homeowners pay for their utilities to be relocated, we 
stepped in and made sure LIPA understood, in no uncertain terms, that their demands were un-
acceptable and would not be tolerated. With help from Governor Cuomo, almost immediately 
LIPA rescinded its policy. We also made sure our residents’ voices were heard by the Department of Housing and 
Urban Development, regarding unfair regulations which penalize homeowners who turned down SBA loans because 
they could not afford or were unwilling to take on more debt. We are pleased to report that the government responded 
and changed this policy. 

This City Council has also stood up for residents of multiple dwellings when it was brought to our attention that the 
landlord of a residential building was not expediting elevator repairs. In addition to our building department issuing 
six summonses, the City Council voted to increase the daily fine from $250 to a far more consequential amount of up 
to $1,000 per day. This administration will continue to use all available powers under the code of ordinances to hold 
property owners accountable for maintenance and quality of life issues.

Several months ago, the Council and I contacted Dr. Nirav R. Shah, Commissioner of the New York Department of 
Health, with the hope of intervening to advocate for a quick reopening of a medical facility in Long Beach. It is of the 
utmost importance that we have an emergency room in this City, and we will continue to emphasize that to the State. 
We also confronted the Red Cross demanding that it release the unspent disaster relief funds which funds go a long 
way towards helping still struggling individuals and businesses recover. In addition, we recently and aggressively em-
barked on a full scale media advertising campaign unlike anything ever seen or attempted in the history of our City 
so that the world knows what we have known all along: how wonderful our City is and the treasure of businesses, 
restaurants and attractions our City offers. We recognize the importance of supporting our local business community, 
particularly as many were reopening for the critical summer season.

We love our city, and we are truly proud of our residents and businesses and their resilience. We will continue to act 
in the best interest of our residents and businesses to ensure that Long Beach lives up to its tremendous potential and 
is recognized for its greatness. We have and will continue to fight tirelessly on behalf of our residents and businesses, 
until everyone is made whole and everyone comes home, and we will not back down.

Very truly yours,

Scott J. Mandel
City Council President

Scott J. Mandel
City Council President

The C i ty ’s  17 th  Annua l  Fa l l  Fes t iva l  takes  p lace  on  October  12  & 13  f rom 10am-4pm in  Kennedy P laza !



city’s new BoArDwAlk is stronger, sMArter, & sAfer
Sections of the brand new, state-
of-the-art Long Beach boardwalk 
are open to the public. This is the 
boardwalk that Long Beach resi-
dents asked for. After participat-
ing in numerous focus groups and 
public input meetings and taking 
thousands of surveys, 88% of Long 
Beach residents demanded this 
stronger boardwalk. Based on the 
information the City received from 
its consulting firm LiRo Engineer-
ing, Commissioner Jim LaCarrubba 

and the Department of Public 
Works, and input from residents, 
the City accepted the recommen-
dations to build the boardwalk 
using a strong, sustainable tropi-
cal hardwood in conjunction with 
concrete in the highest trafficked 
areas.

This new boardwalk will require 
significantly less maintenance as 
the new wooden planks have a 
30-40 year lifespan as compared 

to the 3-7 year 
lifespan of our 
old boardwalk 
planks. It will 
be comfortable 
for runners, 
walkers, bi-
cyclists, and 
families, yet 
durable and 
strong enough 
for emergency 
and mainte-
nance vehicles. 

Also new with this boardwalk is 
the retaining wall – a first of its 
kind in Long Beach. That wall will 
help protect the boardwalk from 
future storms. Best of all, this 
project is being completed on time 
and on budget

While we are still recovering, and 
we will not rest until everyone 
come home, we are extremely 
proud to say that Long Beach is 
open for business and ready for 
visitors.

We’ve been welcoming everyone 
back to the beach, specifically 
with our incredible new marketing 
campaign, featuring Billy Crystal 
– people in Manhattan and Brooklyn 
are just 50 minutes from paradise, 
and we are thrilled to have them here. 
We have incredible restaurants, shops, 
a beautiful beach, and now this 
gorgeous boardwalk – the best one in 
the world. City Council President Scott J. Mandel cuts the ribbon on National 

Boulevard, as the first sections are made available to the public

shAre the roAD 
 

The City of Long Beach hosted a bi-
cycle safety event at the recreation 
center on Sunday, June 23. This 
event is part of the City’s new com-
prehensive traffic initiative which 
includes safety signs, bike lanes on 
Broadway, and a reduced speed 
limit on Park Avenue. 

MAke-A-wish honors the 
city of long BeAch

 

Prior to the Ric Mango Concert on July 8, the 
Make-a-Wish Foundation made a presentation 
to the City for its continued support through 
the annual Polar Bear Swim. Representing 
Long Beach were Judge Roy Tepper and 
Assemblyman Harvey Weisenberg 

Spec ia l  Thank You to  K ing  Ku l len  fo r  the i r  generous  sponsorsh ip  tha t  he lped suppor t  our  summer  fes t i va ls !



councilwoMAn goggin sPeAks out on ProPoseD offshore gAs ProJect
As an envi-
ronmental 
advocate, com-
munity leader, 
and council-
woman, I have 
expressed my 
concern over 
the proposed 
Liberty 
Natural Gas 

Port Ambrose Project. We, the City and 
its people, have not been apprised of the 
important details of this project. I, like I 
believe many others in Long Beach, ap-
proach this project with serious trepida-
tion and concern.

I am aware that this is only the beginning 
of the process, and there will be contin-
ued hearings. However, I am insisting 
that there be a full, thorough and trans-

Eileen J. Goggin 
City Councilwoman

innovAtive long BeAch MArketing cAMPAign
huge helP to locAl Businesses AnD coMes At no cost to tAxPAyers
While the City is still recovering, 
and the administration will not rest 
until everyone comes home, the 
City is extremely proud to say that 
Long Beach is open for business 
and ready for visitors. And everyone 
knows it thanks to its marketing 
campaign that features Long Beach 
native Billy Crystal. The campaign 
entitled “Long Beach is Open for 
Business” informs the public of 
the immense progress the city has 
made in its recovery from Superstorm 
Sandy. The campaign’s first television 
commercial began airing on Friday, 
July 12. 
 
“The City of Long Beach, its residents 
and merchants have worked countless 
long hours preparing for the summer 
beach season,” said City Council 
President Scott J. Mandel. “Our 

new visitors television commercial 
is a fantastic visual representation 
of all that our city has to offer and 
shows off just how far we have 
come in our rapid redevelopment.”
 
The summer 
marketing and 
advertising cam-
paign to bring 
visitors back to 
the “City by The 
Sea” consists of 
television, radio, 
print, web and 
billboard adver-
tising. The project cost approxi-
mately $700,000 with $100,000 
coming from New York State. 
Bethpage Federal Credit Union 
and Citigroup both contributed 
$50,000 each towards the effort. 

The city and local business owners 
are also working in conjunction 
with the LIRR to bring discounts 
to visitors who trail to Long beach 
by railroad. The campaign helped 

businesses when 
they needed it 
the most, part of 
a major effort by 
the City to stave 
off a severe eco-
nomic downturn.

Comedian Billy 
Crystal starred in 
the campaign’s 

TV and radio commercials. Crystal 
has been a prominent supporter of 
his hometown throughout the 
City’s rebuilding process, helping 
raise over $1 million for the city 
through fundraising efforts.  

parent review of this proposed project. 
The full impact of this project including 
those who seek to benefit should be 
exposed and taken into consideration. As 
we begin, my questions and concerns are 
quite serious. 

Some of the initial issues that I believe 
need to be addressed during this process 
include:

• the potential environmental impact 
to our waterfront, ocean and its 
environment, our residents and our 
wildlife,

• security concerns,
• health and safety concerns,
• cost benefit concerns,
• the potential for gas explosions and 

tanker accidents, and
• the economic impact to our com-

munity.

We are only months after the devasta-
tion of Sandy. Our residents and our 
businesses are still recovering, and all of 
our focus is on that recovery. We believe 
our continued recovery and the needs 
of our community must be taken into 
consideration throughout this review

I will continue to be here throughout 
this process to stand up for our resi-
dents. The City Council and I will be 
keeping a sharp eye on this process as it 
moves forward. 

Eileen J. Goggin
City Councilwoman

Please submit  your photos for  the 2014 Long Beach Calendar to info@longbeachny.gov -  the deadl ine is 10/31

Billy Crystal films the Long Beach  
commercial while lounging in a chair 

on Neptune Boulevard Beach



whAt’s in the works: 
recovery ProJects

In the wake of Superstorm Sandy, 
the City has been responsible for an 
exorbitant amount of infrastructure 
repairs. The City’s workforce has 
worked tireless for several months to 
help put Long Beach on the road to 
recovery. 

Some of the facilities that have un-
dergone significant rehabilitation and 
repairs since Sandy include:

• 150 West Pine Street
• Boardwalk
• Booster Pumphouse
• Clark St. Park
• Georgia Park
• Historical Bricks
• Indiana and Maple Firehouse
• Indiana Pump Station
• Magnolia Park
• MLK Center
• New York Pump Station
• Ocean Beach Park
• Recreation Field
• Recreation Gym
• Recreation Ice Arena
• Recreation Pool
• Roadways & Parking Lots
• Roosevelt Pump Station
• Senior Center
• Sewer Department
• Wastewater Treatment Plant
• Water Purification Plant
• Water Transmission Building
• Well #11
• Well #13
• Well #15
• Well #17
• Well #9
• West End Community Center

Please visit longbeachny.gov for a 
detailed summary of the public works 
projects that have been completed 
along with the funding sources and 
who the work was completed by. 

city council PAsses BAlAnceD  
BuDget for seconD yeAr in A row

On May 21, 2013 the Long Beach City Council passed a balanced bud-
get for a second year in a row. Despite the damage and calamity caused 
by Superstorm Sandy, the 2013-2014 City of Long Beach budget man-
ages to come in at $83,370,914, a reduction of $1,764,324 compared 
to $85,135,237 for the 2012-2013 budget. “This was accomplished 
while still maintaining the level and quality of service that the people 
of Long Beach have come to expect” said City Council President Scott 
J. Mandel.

By right-sizing the workforce through regular attrition and early retire-
ment incentives to the lowest level in over a decade (lowering headcount 
by 12%), concessions from our union partners, a dramatic reduction 
in overtime, and putting some common-sense limits on departmental 
spending, the City was not just able to stay within Governor Cuomo’s 
tax cap of 2.19%, but was now able to accomplish their goals with a 
smaller than originally proposed increase of only 1.49%. 

Poor budgeting of the prior administration created an $18 million 
multi-year deficit while also exhausting $21 million in rainy day 
funds, according to an audit released by State Comptroller Thomas 
P. DiNapoli. “By consistently adopting inaccurate budgets, the prior 
city administration created a significant deficit, depleted its surplus 
funds and went further into debt,” said DiNapoli. “As Long Beach 
continues to recover from the devastation caused by Superstorm 
Sandy, city officials must also battle to undo the long-term damage 
done to their budget. It is encouraging that the current administra-
tion requested this audit to aid their efforts. Although Long Beach 
was facing financial strain before the storm, city officials’ pro-ac-
tive approach will be necessary to address systemic budget prob-
lems and lead the city out of fiscal stress.” 

The historic red brick road on West Penn Street was leveled and reset this 
summer after Sandy flooded and shifted the sand underneath the bricks. The 
rehabilitated street is now passable and still maintains its historic character.

Check ou t  the  Farmers ’ Marke t  &  Ar ts  in  the  P laza  every  Saturday  f rom 10am-5pm in  Kennedy P laza

new york rAnger DAy in long BeAch
Saturday, September 28, 2013 will be New York Ranger Day in 
Long Beach. The New York Rangers and Chase generously  
donated $25,000 toward the repair of Long Beach Arena, and 
they will be hosting a special event to kick off the grand reopen-
ing of the facility. Visit longbeachny.gov/rec for more info. 



Presorted Standard
U.S. Postage Paid

Permit #30
Long Beach, NY 11561

***ECR***
POSTAL CUSTOMER

City Council
Scott J. Mandel, President

Fran Adelson, Vice President
Eileen J. Goggin
John McLaughlin

Len Torres
City Manager

Jack Schnirman

MooDy’s iMProves city’s outlook; fiscAl crisis lifteD
Moody’s Investors Service has 
improved the outlook on the City 
of Long Beach’s general obligation 
bonds from negative to stable. This 
is in stark contrast to the previ-
ous administration that elicited an 
unprecedented five-level down-
grade with fiscal mismanagement 
of epic proportions. In fact, in the 
December 2011 Moody’s report, 
they stated that they were “review-
ing the city’s rating for withdrawal 
due to insufficient information 
given sever negative discrepancies 
between the city’s projections in 
August 2011 of reserve and cash 
positions and unaudited reporting 
of its fiscal 2011 results earlier 
(that) month.”

The August 2013 Moody’s report 
cites the current administration’s 
“improved financial controls and 
policies leading to balanced bud-
gets” as reasons for the positive 
report and the shift from “nega-
tive” to “stable.”  

“We are extremely pleased that 
Moody’s is applauding this ad-
ministration for restoring fiscal 
responsibility in Long Beach after 
years of mismanagement by the 
previous administration,” said City 
Council President Scott J. Mandel.

According to the Moody’s report: 
“Since the declaration was an-
nounced, city management has 
reduced expenditures by $1.7 
million, lowered headcount by 
12% and labor and personnel costs 
from 83% of budget to 63% of 
budget. The city reduced overtime 
costs, which had been a significant 
driver of the city’s fiscal stress, 
despite the significant effect of 
Hurricane Sandy in October 2012. 
In addition, new management has 
brought budgeted revenues more 
in line with historical revenues 
resulting in balanced budgets.”

On February 7, 2012, the City 
Council declared a fiscal crisis and 
directed and empowered the City 

Manager to implement enhanced 
budget discipline and budgetary 
relief to assist the City in returning 
to fiscal stability. As directed by that 
resolution, the City Manager has 
implemented and achieved: Spend-
ing Control Policies and Procedures; 
Fiscal Accountability Policies and 
Procedure; and Personnel Savings 
Policies and Procedures.

As a result, the City Council 
passed balanced budgets for the 
2012-13 and 2013-14 fiscal years. 
As such, they determined in 
September 2013 that it was appro-
priate to remove the “fiscal crisis” 
designation, enter the long-term 
recovery phase, and put forth a 
long-term financial recovery plan 
with the following core tenets: 
Structurally Sound, Balanced 
Budgeting; Diversify & Increase 
Revenues; Rightsizing the Work-
force; Management Accountability 
& Efficiency; Institutionalizing 
Enhanced Internal Fiscal Controls; 
and Stabilization of Taxes.  

fireworks, concerts, &  
festivAls highlight unique  

suMMer in long BeAch

The City played host to numerous con-
certs and festivals throughout the course 
of the summer. Notably, the City’s annual 
fireworks extravaganza and July Arts & 
Crafts Festival had their costs completely 
covered by generous sponsorships from 
the following companies: King Kullen, 
McDonald’s of Strong Beach, The New 
York Times, Bethpage Federal Credit 
Union, Empower Solar, Nassau Financial 
Credit Union, Newsday, Planet Payment, 
Skudin Surf, United Metro Fuel Energy, 
Valpast, Verizon, and Four Seasons 
Sunrooms & Wundows.


